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FICTS – Fédération Internationale Cinéma Télévision Sportifs 

Via De Amicis, 17 – 20123 Milano – Italy / Tel. +39-02-89409076 - fax +39-02-8375973  
e-mail: info@ficts.com -  info@sportmoviestv.com -  www.sportmoviestv.com 

 Milano (Italy). “The  best  tv  sport  channel  of  the  world  award” to:  EUROSPORT in 2012 (Dr Stefano Bernabino ), CCTV – China  Central  Television 
Cinema in 2013 (Dr  Zhao Dongming), SKY SPORT in 2014 (Lorenzo Dallari) CHANNEL ONE RUSSIA in 2015  (Sergei Pavlov) CHANNEL 4 IRELAND  in 
2016  (Jeremy Kimberlin)  

TV SPORT EMOTIONS PROGRAMME 

1.172 TELEVISION 

SPORT CHANNEL 

mailto:info@ficts.com
mailto:info@sportmoviestv.com
http://www.sportmoviestv.com/
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1.172 CANALI SPORTIVI NEL MONDO 
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COUNTRIES WITH THE HIGHEST NUMBER OF TV SPORT CHANNELS 

ITALY AT 4° POSITION 
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TV SPORT CHANNELS - EUROPE 

 

Percent   

Denmark
2%

France
8%

Italy 8%

Germany 7%

Greece 4%

Holland 3%

Portugal
2%

U.K. 20%
Russia

4%

Spain
6%

Sweden
4%

Other (27 
Countries)

33%
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TV SPORT CHANNELS - EUROPE 
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Argentina
4% Brasil

9%

Canada
15%

Mexico
4%

U.S.
56%

Other (18 
Countries)

12%
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TV SPORT CHANNELS - AMERICA 

 

In percentuale 
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Argentina and Brasil together 

have less channel than Canada 

TV SPORT CHANNELS - AMERICA 
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China
9% South Korea 

5%
U.A.E.

6%

Japan
8%

Middle East 8%

Qatar
8%

Thailandia
6%

Turkey
6%

Other (35 
Countries)

44%

TV SPORT CHANNELS – ASIA 

 

In percentuale 
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TV SPORT CHANNELS – ASIA 
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India on top thanks to Cricket 

as well as soccer 
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Egypt
13%

Ghana
6%

Nigeria
5%

South Africa
34%

Other (20 
Countries)

42%
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TV SPORT CHANNELS - AFRICA 

 

In percentuale 
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TV SPORT CHANNELS - AFRICA 
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In South Africa 1/3 of African 

channels 
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CANALI TV SPORTIVI – OCEANIA 

 

In percentuale 
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TV SPORT CHANNELS – OCEANIA 
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Europe
44%

U.S.
19%

Oceania
3%

Asia
28%

Africa
6%
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TV SPORT CHANNELS  IN THE WORLD 

 

Percent  
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Europa 
Continentale 

20% 

Est Europa 
8% 

Nord Europa 
16% 

Nord America 
16% 

Sud America 
4% 

Asia Occid. 
10% 

Asia Continentale 
12% 

Sud-Est Asiatico 
6% 

Oceania 3% 

Africa 
Mediterranea 

2% 
 Africa  

Subsahariana 
4% 
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CHANNELS FOR GEOGRAPHICAL AREA  

In percentuale 
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TV SPORT CHANNELS IN THE WORLD 

ZONA GEOGRAFICA NUMERO PAESI % CANALI  PER ZONA NUMERO CANALI 

Europa Continentale 14 20 222 

Est Europa 13 8 90 

Nord Europa 11 16 184 

TOTALE EUROPA 38 44 496 

America del Nord 12 15,5 177 

America del Sud 11 4 49 

TOTALE AMERICA 23 19,5 226 

Asia Occidentale 17 10 110 

Asia Continentale 12 12 137 

Sud-Est Asiatico 13 6 64 

TOTALE ASIA 42 28 311 

Africa Mediterranea 7 4 47 

Africa Subsahariana 17 1,5 17 

TOTALE AFRICA 24 5,5 64 

Australia – Nuova Zelanda 2 3 36 

TOTALE OCEANIA 2 3 36 

         TOTALE 129 100 1172 
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