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ORGANIZATION CHART
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GENERAL ASSEMBLY

Committees
* International Festival
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* Market right Television and Movies
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FICTS BOARD OF TRUSTEES 2012-2015

FEDERATION INTERNATIONALE
NEMA ON SPOR

President: FRANCO B. ASCANI (Italy)

15t Vice President: Andrew Luwandagga (Uganda) Honorary President: Ottavio Cinquanta (IOC Member)

2" Vice President: Sabir Ruziev (Uzbekistan)
General Secretary: Massimo Lavena (Italy)

Honorary Mamber: Mohamed Al-Fayed (Hall of Fame)

(African and Middle Eastern Countries Supervisor)
Treasurer: Krzysztof Marszalik  (Poland)
Honorary Member: Anita L. Defrantz

President for Europe: Pierandrea Chevallard (Italy) (10C Member - American Countries Supervisor)

President for Africa: Patrick Ndaysenga (Burundi) e SR (s [P eseEE

President for South-West Asia/Europe: Can Saracoglu (Turkey) (I0C Vice President - European Countries Supervisor)

President for East Asia: Nguyen Xuan Vinh (Vietnam)
Honorary Member: He Zhenliang

(I0C Member - Asian and Oceanian Countries Supervisor)

President for North America: Donna De Varona (USA)
President for South-Central America: Danilo Carrera (Ecuador)

President for Oceania: Rod Hay (Australia)

counglies. JEng MEopL BE - (S Auditor: Mirco Cussigh (President, Switzerland)

Councillor: Shamil Tarpischev (Russia) Auditor: George Pigos (Greece)

Via De Amicis, 17 — 20123 Milano (Italy)
Phone: +(39) 02 89409076 +(39) 02 58102830
Fax: +(39) 02 8375973

E-mail: info@ficts.com

Web-site: www.sportmoviestv.com

The FICTS Head Office — Milano (ltaly)
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Prof. Franco B. Ascani
e Specialist in events organization, communication, management and sports marketing;

» He attended at 10 editions of Olympic Games;

e Member of IOC Commission for “Culture and Olympic Education ”;
» President of Federation Internationale Cinema Television Sportifs;
» V. President of Federation Internationale du Sport pour Tous;

» Director of Master in “Sport Management, Marketing & Sociology ” at Universita
Milano-Bicocca;

e Journalist, author of 6 books about sports management and 245 publications on
scientific reviews;

e CONI “Gold Star” for sports merit.
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FICTS MISSION

The main purpose of FICTS

“FICTS Is Culture Through Sport” is the motto of
the Federation Internationale Cinema Television
Sportifs (FICTS) that, referring to the world of
sport, culture, medias and communication,
Institutions, Schools and Universities intend to
encourage the values, the Olympism, the ethic and

the cultural function of the Sports Movement.

The FICTS action develop itself mainly through
two mass-communication media such as
Television and Cinema, involving authors, actors,
film directors, producers, sports organizations and
pressing them for the diffusion of sports images
that, in many languages and formats, contribute to

develop and to increase the cultural and artistic

trends of television and cinema worldwide.




FICTS AND THE SPORTS VALUES

FICTS respects and works for the promotion of the sports values :

Loyalty

Bravery

Persistency
Challenge to the limits
Membership

Respect of the rules
Respect of the challenger
Self respect

Universal brotherhood
Sacrifice
Determination
Reliability

Coherence
Constancy

Team work



FICTS OBJECTIVES

FICTS: “To promote the best quality of the production

To favour and to promote the meetings and the
collaborations among those who work in a creative way in
the sport’'s sector through festivals, meetings, conferences,
debates, congresses, manifestations and events, even with
specific initiatives (School and Young, Formation, Research,
Archive, Exhibition, Publications, etc.).

To develop the relationships with the National Olympic
Committees (NOCSs), the other International Federations, the
Governments and the Non Governmental Organizations and
with organizations having as their goal the promotion of
sport, at all levels and in the whole world.

To organize and promote, in agreement and with the
support of the FICTS’ territorial representatives, with the
National Olympic Committees (NOCs) and with the public
and private Institutions, the phases of the “World FICTS
Challenge” and the finale phase.

To realize a wide net of free distribution of technical-didactic
audiovisuals to help and support — mainly in those
developing Countries — the promotion and spread the sports
practice as an educational and social need, mainly
promoting the concept of “sport for all”.

s of sports images”
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THE PARTNERSHIP IOC - FICTS

Founded in 1983

11




FICTS FIGURES

Months of emotions every year

FICTS member Countries of the 5 Continents

International Phases of the Worldwide Circuit “World FICTS Challenge”

Productions that participated at the “World FICTS Chal lenge”

Editions of the Worldwide Final “Sport Movies & TVv”

Sports disciplines participants at the Worldwide Final “Sport Movies & Tv

Sports and cinema legends in the “FICTS Hall of Fame”

Public Institutions partners of the FICTS events

Hours of sports movies recorded in the FICTS Archive

Pieces of sports and cinema memorabilia of FICTS colle  ctors

Sections in each Festival

Collateral events (Meetings, Workshops, etc.)




FICTS COMMITTEES 2012 - 2015

FICTS COMMITTEES

FICTS collaborates with qualified professionals that, with their know-how in the 4 Committees
contribute to its growth: Members of the International Olympic Committee, Presidents of the National
Olympic Committees, TV and movie professionals, experts in sports marketing.

In summary:

» The “International Festival Committee " guarantees to “Sport Movies & TV” the developing of the
project “World FICTS Challenge” (Worldwide Championship of Cinema and sport TV in 5
Continents) and to achieve high levels of excellency trough the examination of new proposals.

 The “Marketing and Communications Committee " promotes the Federal activities making
suggestions in searching sponsors and partners to find, through the FICTS Image, new resources.

* The “Youth, Education and Culture Committee ” follows the guidelines suggested by the IOC
(looking forward to the “Youth Olympic Games” first edition in Singapore 2010). It is engaged in
spreading among the young the olympic values such as ethics, respect, peace and fair-play.

» The “Market Right Television and Movies Committee " worked out successfully the strategy to
protect the IOC copyrights with the contribution of the OTAB. Through the organization of the
Workshop “New sport television market trends” the Committee has been created an annual date
articulated in different phases for discussions and reflections among the Producers, Distributors,
Directors, Broadcasters and Sports Federations coming from all over the world.

 The Executive Commette has deliberated to create, for the next four-year period, the “Olympic
Solidarity Committee ” with the duty to encourage the encounter and the exchange of ideas
regarding sports among people interested in sports by means of meetings, congress, seminars
during the Phases of the “World FICTS Challenge”. 13



FICTS COMMITTEES 2012 - 2015

OBJECTIVES
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1.

To create a "FICTS Memorial Movie", a sort of virtual museum with all the winning works of the Festival of the "World FICTS
Challenge*;

To enhance the research and the spread of cinema and television products talking to young people of the values of sport and
of the Olympic spirit;

To collect and to encourage the productions which may diffuse the credo of the Olympic Movement with OTAB;

To favour and develop the relationships with the NOC and the other International Federations, the Governments and the Non
Governmental Organizations with the aim of promoting, in the whole world, the interests of sport and the FICTS mission;

To propose meetings and collaborations among all those people who do a creative job in the sport field;
To use the communication FICTS tools on a large scale;

To further develop the "World FICTS Challenge", on the basis of shared rules and FICTS new supports, in order to expand the
number of phases of up to a maximum of 20 for the next four years with a particular course of action for development in African
countries (2012), South America (2013) and Arabic countries (2014).




FICTS COMMITTEES 2012 - 2015
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1. To Collect the elements for the preparation of a four-year Marketing Plan of the Federation;

2. Totrace out an action line based on your experience, with the different local TV channels to obtain support and diffusion of the
various Festivals of the “World FICTS Challenge”;

3. To promote new actions to obtain from the different National Olympic Committees and Sport National Federations promotional
videos to insert in the competition;

4. To find local sponsors and partners and to focus on dialogue with public institutions in order to be able to count on more and
more qualified partner to support the movement linked to FICTS to generate and distribute funds;

5. Todraw up a plan of actions to facilitate the collaboration among all those who have a creative job in sports;

6. To use the communication FICTS tools on a large scale;

7. Tolaunch new platforms on Internet and new models of social media (Facebook, Twitter, YouTube).




FICTS COMMITTEES 2012 - 2015

OBJECTIVES
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1.

To elaborate activities for the young and shared projects looking forward to the “Winter Youth Olympic Games” of Innsbruck
2012 and to the 2 Edition of the Summer Youth Olympic Games of Nanjing (P.R. China) 2014;

To Promote the Sport that teaches to the young people the Olympic values, friendship and respect, as an informative,
educational, formative and social way of aggregation, particularly for the new generation;

To value the search and the spread of cine-television products regarding to the young people, the values of the sport, the
Olympic spirit;

To elaborate papers, publications, internet sites and other ways of collaboration to realize shared projects and common
initiatives to promote the Culture, of Sport, the Fair Play, in synergy with the Panathlon International (see the Memorandum of
Understanding);

To develop the Project “Sports Emotions: Culture and Education” and to promote the Culture of Sport in Africa, South America
and Arabic Countries;

To contact the School Organisations, to insert the works of the “WFC” in a sector of diffusion of the educational and formative
Sport values, obtaining a distribution on a large scale also in collaboration with FISpT, USSA, WOA (see the Memorandum of
Understanding);

To deepen the Program "9 Projects for Young people”.




FICTS COMMITTEES 2012 - 2015

+IH3 ) ST #$
+02/&,$ ,-+./#]
+8 & 3# %+ 4 #!
+ S HE& H# SN

+($  $* #S # 3

MARKET RIGHTS TV AND MOVIES + # '3# +3 #!
COMMITTEE + &/ 984 # . #!

+ & #: 3 #1
+9# =H)H# % $ |
+ $6 >2 $#!

OBJECTIVES +O# THHEH

1. To Collect the elements for the preparation of a four-year Marketing Plan of the Federation;

2. Totrace out an action line based on your experience, with the different local TV channels to obtain support and diffusion of the
various Festivals of the “World FICTS Challenge”;

3. To promote new actions to obtain from the different National Olympic Committees and Sport National Federations promotional
videos to insert in the competition;

4. To find local sponsors and partners and to focus on dialogue with public institutions in order to be able to count on more and
more qualified partner to support the movement linked to FICTS to generate and distribute funds;

To draw up a plan of actions to facilitate the collaboration among all those who have a creative job in sports;
6. To use the communication FICTS tools on a large scale;

7. To launch new platforms on Internet and new models of social media (Facebook, Twitter, YouTube).




FICTS SOCIO-CULTURAL DIMENSION

On 2010 UNESCO (United Nations Educational, Scientific and Cultural Organization) sent to the FICTS
President Prof. Franco B. Ascani an official letter to recognize “that the work done by FICTS (in its 108
Member Countries) to promote Olympic values through cinema and television, in tune with UNESCO'’s
action and aims for peace and development in the sports sector, it's a very important instrument which
emphasize the sports power and the great interest around it...”".

Dr. Golda EI-Khoury, Chief of the Section for “Youth, Sport and Physical Education”, congratulated “Sport
Movies & Tv 2010 — 28" Milano International FICTS Fest” (28 October — 2 November, Milano), Final Phase
of “World FICTS Challenge — Worldwide Championship of Sport, Cinema and Television” with 14 Festivals
in 5 Continents realized in line with UNESCO’s aims.

FICTS strongly believes in the social dimension of sport as re-launching instrument to help the society to
pull through the worldwide economic crisis, to erase the scourge of doping , to promote peace among
the Nations, to spread Olympic values and to favour cohesion and social development.

FICTS agrees with the “Durban Declaration” contents of the “7t World Forum on Sport, Education and
Culture” (5t-7th December 2010 — South Africa) organized by IOC in collaboration with UNESCO to which
participated delegates from National Olympic Committees, International Federations, Organizing
Committees of Olympic Games, Sports and Cultural Institutions and Non Governmental Organizations. The
event’'s slogan “Giving a Voice to Youth” coincides with one of the most important aim of FICTS which,
every year, realizes and gives patronage to various sports and form ative activities for Young People

in different Countries
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International Olympic
Committee

Presidenza della
Repubblica Italiana

International Sports Press
Association

Universita degli Studi di
Milano-Bicocca

FICTS INTERNATIONAL PARTNERS

United Nations Educational,
Scientific Cultural Organization

Presidenza del Consiglio
dei Ministri

Panathlon International
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Associazione lItaliana
Cultura Sport

The White House
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European Parliament

Federation Internationale
Sport pour Tous

World Olympians
Association

Expo 2015

Aspire Academy

Associations fof European
Capital and Cities of Sport

United States Sport
Academy




Cultural
Organizations

Houses of
production

FICTS STAKEHOLDERS

Companies

Advertising
Agencies

National
Olympic

Distributors and
indipendents

Keen on
cinema and tv

Committees

International
Sports
Federations

Olympic
Movement

Audience
Keen on sport Families
Young people
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INVOLVEMENT OF INTERNATIONAL BROADCASTERS

21



INVOLVEMENT OF 1.200 INTERNATIONAL SPORTS CHANNELS

Novelty for the 2012: FICTS creates the “AWARD FOR THE BEST SPORTS CHANNEL" all over the world.

22



FICTS WEB SITE: www.sportmoviestv.com

6.000.000 results on Google

308.000 accesses

90.000 pages
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FICTS WEB SITE: www.sportmoviestv.com

4.800 photos available

http://www.sportmoviestv.com/index.php?option=com content&view=category&id=38&Iltemid=78&lang=en

1.644 friends and followers
http://www.sportmoviestv.com/index.php?option=com weblinks&view=cateqory&id=87&Itemid=88&lang=en

500 news every year with archive

http://www.sportmoviestv.com/index.php?option=com content&view=section&id=15&Iltemid=59&lang=en

of all the videos participants in “World FICTS Challeng e

http://www.sportmoviestv.com/index.php?option=com content&view=article&id=2482&Itemid=69&lang=en

synopsis and photos for every videos enrolled
http://www.sportmoviestv.com/index.php?option=com content&view=section&id=14&Itemid=187&lang=en
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FICTS INFORMATION AGENCY AND SOCIAL NETWORKS

360°communication with INFORMATION AGENCY (weekly s  ent to 62.000 e-mail addresses)

Web contests, surveys, interactivities, video broad casting, etc.
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WHAT DOES FICTS DO IN 16 POINTS

1) Participation to the greatest sports events
2) Organization of international sports and cultur al events (WFQC)
3) Projections all around the world with a videoa  rchive of 3.000 hours
4) Awards: Hall of Fame — Guirlande d’Honneur
5) Organization of Exhibitions with a memorabilia archive of 2.500 pieces
6) Organization of International Meetings, Confere  nces and Workshops
7) Involvement of International Broadcasters with Producers and Directors
8) Organization of sports, formative and educative activities for young people
9) Plans for Social Responsibility - Rightto dosp  ort
10) Projects for the diffusion of culture and valu es through sport
11) Projects for Developing Countries (Africa, Ara  bic Countries, South America)
12) Organization of Classes for professionals - Res  earch Centre
13) Control on the diffusion of Olympic footages
14) Information Agency (weekly sent to 62.000 e-ma il addresses)
15) Web Site and Social Networks unigue on sport, television and cinema

26
16) World Day of Sports Cinema and Televison



Federation International Cinema Television Sportifs
Via de Amicis, 17 — 20123 Milano

Tel. 02-89409076

Fax 02-8375973

iInfo@ficts.com — www.Sportmoviestv.com
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